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Our Gender Pay Gap
A Gender Pay Gap is a measure of the difference in the average pay of men and women across an entire 
company or group of companies regardless of the nature of their work and is different from an equal pay 
comparison, which would involve direct comparison of two people or groups of people carrying out the same, 
similar or equivalent work.

Understanding the Gender Pay Gap Data
This report sets out to explain our gender pay gap data. All public, private and voluntary sector organisations with 
over 250 or more employees have to report on their gender pay gap using 6 different measures and this has to 
be done annually commencing April 2018. In addition we have to publish the data on the government-sponsored 
website where you can compare our statistics against the government national statistics and other organisations.
As an employer who values talent and championing equality we see this as a positive step and will continue to 
analyse the data and take action when necessary.

Mean: The difference between the average hourly rate of pay for women compared to the average  
hourly rate of men 
Median: The mid point of all the hourly rates of pay for women compared to mid point of all  
the hourly rates of pay for men

Message from the Group Chief  
Executive Officer

Boux Avenue is part of the Theo 
Paphitis Retail Group, which also 
includes Robert Dyas, Ryman  
and the London Graphic Centre.  

Our ethos has always been that 
our employees, particularly those 
looking after our customers, 
are the most important asset 

of our business. As retail develops, which it has 
been at a considerable pace over recent years, the 
roles required to keep our customers satisfied are 
changing. We do not see that this will change our 
belief that if we take care of our colleagues,  
they will take care of our customers. 

We have always looked to find the right people for 
the right roles across our Group, that employs over 
4,000 people. We are confident that our approach 
and attitude to our business and people means that 
opportunities are not influenced by an individual’s 
gender or any other discriminatory factors. 

However, producing these statistics helps to  
focus our mind further in this area and provide a 
measure for us to consider in the context of  
each of our businesses.

We will continue to use data to test our progress in 
this area, ensuring that this reflects our belief that 
diversity and equality has been and will continue to 
be a key element for our success. 

Thank you

 

 
Kypros Kyprianou 
TPRG Group Chief Executive Officer



Understanding the Statistics
• Due to the intimate nature of our products we 
predominantly attract female colleagues to our stores 
and head office which has a direct impact on our 
statistics

• The part time working patterns within the  
stores our particularly appealing to female  
colleagues and these roles are paid on an hourly 
basis, whereas the small proportion of male 
employees are in salaried roles

Our Pay Quartiles
Proportion of male and female employees according to quartile pay bands:

LOWER  
QUARTILE 

UPPER MIDDLE 
QUARTILE 

LOWER MIDDLE 
QUARTILE

UPPER  
QUARTILE

Males

0%

Males

0%

Males

0%

Males

9%

Females

100%

Females

100% Females

91%

Females

100%



Mean Gender Pay  
Gap in Bonus Pay

Men

Median Gender Pay  
Gap in Bonus Pay

Women

Our Gender Bonus Gap

Who Received Bonus Pay

-100%

0%

-100%

81%
Moving Forward This new annual review will help us, and other 

businesses, to analyse the data and go even further  
in identifying and providing opportunities for all.

Through our Group’s established Management Training 
& Development Programmes we are dedicated to 
creating meaningful career paths for everyone in our 
stores, warehouse and head office functions. For the 
year to April 2017, 54% of those participating in  
these management programmes were female.

We are always open to ideas to ensure we maintain 
fairness and equality across our organisation and this 
new reporting system will further endorse this.

We remain focused on attracting and keeping  
top talent in all roles to ensure our business remains 
relevant and able to adapt to future challenges  
and necessary change.

Retaining, 
recognising and 
nurturing talent

I can confirm that our data 
has been calculated according 
to the The Equality Act 2010 
(Gender Pay Gap Information) 
Regulations 2017.

Laura Keane  
Group HR Director 

of our Boux Avenue  
employees would recommend  
our business to a family  
member or friend from  
our engagement survey

85%


